
CASE STUDY

A transportation company wanted a more 
cost-effective solution to manage their 
supply needs without compromising the 
quality of the products in transit. They 
knew they needed a dependable partner 
who could help them optimize their supply 
costs while ensuring consistent results. 
Shorr introduced its private label brand, 
ShorrExpress®, which is always in stock 
and ready to ship in our warehouses across 
the nation. As a result, the transportation 
company could  purchase the required 
product quantities while increasing 
savings, streamlining logistics, and 
strengthening operational efficiencies.

Shorr Enabled a 
Transportation 
Company to Save 
38% in Monthly 
Supply Costs

ShorrExpress: 
always quality, 
always affordable, 
always available.See why Shorr is the ideal 

partner for businesses of any size.



As a trusted partner, Shorr provides customers with quality and reliable products that 
support our customers' packaging needs with custom solutions to elevate their business.

Shorr helped identify a cost-efficient 
solution that boosted ROI

Optimize Operations with Shorr’s 
eCommerce Platform

Shorr’s goal is to ensure customers 
have access to the same quality and 
reliability trusted by industry leaders, 
without overhead. After learning the 
customer’s objectives, Shorr onboarded 
the customer to its eCommerce 
platform, ShorrExchange, allowing 
them to further streamline operations, 
minimize product overstock, and allow 
the customer to place orders online 
when needed.

Shorr’s experience and 
strategic solutions 
delivered impactful results.

If we could do any of this for your 
organization, wouldn’t that be worth 
a call? (888) 885-0055

Shorr's strategic 
solutions help 
make packaging 
easy, affordable, 
and scalable.

A range of products:
Tapes, Tape Dispensers & 
Adhesives
Kraft & Poly Mailers
Machine & Hand Stretch 
Films
Stretch Banding
Thermal Labels & Packing 
List Envelopes

With You The Whole Way

With ShorrExpress, the customer saved 38% 
on their monthly supply spend, allowing the 
customer to redirect funds toward other 
growth initiatives, like expanding inventory 
or innovating technology. 


